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CHALLENGE
OSF HealthCare, in west central Illinois, had made the decision to focus hefty strategic efforts on driving traffic 
to stroke prevention and services. The goal was not to simply pull in existing patients with stroke symptoms or 
risk factors, but instead help the communities they serve to better understand that stroke risk can be identified 
early through proper assessment. Further, they worked to educate their audience that the initial steps for the 
consumer does not necessarily mean making an appointment, as many stroke symptoms can be tracked via 
proper digital assessment of factors like genetics, lifestyle choices and physical condition. 

SOLUTION
The marketing and digital teams paired up to devise a comprehensive, market-wide initiative that focused on 
very specific targeting of those in the community who were most at-risk for stroke, who had not previously 
experienced one, via their CRM. Using a mix of digital, direct mail, outdoor, radio and other mediums, OSF drew 
the right people at the right time. The next challenge was getting those people to take action. In this case, the 
most successful call-to-action (CTA) was the online health risk assessment (HRA) which determines individual 
stroke risk. The Medicom Stroke HRA takes into consideration things like previous health problems, comorbidities 
and understanding of one’s blood pressure and cholesterol numbers, while providing results ranging from Low 
to High Risk. Messaging in follow-up emails and provider outreach was suited to the consumer’s own individual 
risk level, making for personalized healthcare outreach.
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523
new patients 
within service 
line

20%
of HRA consumers 
scored as high risk 
for stroke

47%
of those 
completing have 
a BMI considered 
obese

SUCCESS OF CAMPAIGN

SUCCESS
Using the HRA as the CTA, the OSF team was able to capture contact info and risk level on 1,480 users in just 
8 weeks. These users spent, on average, nearly 5 minutes on the site. Those individuals were then fed into 
the CRM system, allowing the OSF team to track downstream revenue on these individuals. During that brief 
time period, just under 10% of those completing HRAs converted to patients. 

CLIENT
OSF HealthCare is a faith-based, 11 hospital health care system serving Illinois and the Upper Peninsula of 
Michigan. With over 150 primary care and specialist offices and neuroscience, pediatric, cardiovascular and 
home care services, OSF patients have access to a variety of medical services. As health care continues to 
change, OSF remains at the forefront of innovation and technology while always providing compassionate care 
to every patient, every day.

We wanted a strong interactive call to action for our marketing  
campaigns and the Medicom HRAs have been a great solution to 
increasing our response rates. The risk assessments provide us  a 
way to capture contact information and determine risk level to 
follow-up with risk-based emails.

By providing more personalized content, we direct people 
through our marketing funnel and have taken our campaigns 
and results to the next level. Because of the trackable results, 
we are using the Medicom HRAs across our 11 OSF HealthCare 
hospital markets and for numerous disease states.

Tammy Donelson
Vice President, Strategic Marketing
OSF HealthCare
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Health Risk Assessments

Cardiovascular
	` Heart Health
	` Stroke
	` PAD

Oncology
	` Breast Cancer
	` Prostate Cancer
	` Colorectal Cancer
	` Lung Cancer

Orthopedics
	` Knee & Hip
	` Back & Neck Pain

Weight Management	
	` Weight-Loss Surgery
	` Healthy Weight-

Range

Pulmonology
	` Sleep Apnea

Behavioral Health
	` Depression
	` Anxiety & Stress

Internal Medicine
	` Diabetes
	` Acid Reflux
	` Bladder Control

About Medicom Health
Medicom Health provides online, evidence-based health assessments and 
trackers designed to help clients meet consumer engagement, patient 
acquisition, and revenue goals.

Our platform allows leading health systems to collect consumer provide 
health data, stratify users, and connect with at-risk consumers through 
tailored email and integrations with marketing and clinical workflow.

For more information, contact: 
(800) 971-0785
www.medicomhealth.com
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